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Social Networking
in the DoD:

Does it provide any value
to the warfighter?

In 10 years, how will social media have changed
the way we work, live, and interact with
information?

“Obviously, we need to find the right balance between
security and transparency. We are working on that. But am
I still going to tweet? You bet!”
- Adm. Michael G. Mullen

Defense Department Announces Balanced Social

Glasgow Hall Media Policy
East Annex
Room 203 “Social Media isn’t a fad, its a fundamental shift in the way

we communicate.”- Erik Qualman, Socialnomics !
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LT Jeff Bennington is an HR officer with a technical
background in information technology. LT Ryan King is an
[P officer with a background in airborne communications.
They have been studying
Information Assurance in the
12:00—-13:00 IS Dept for the past two
years at NPS. Their thesis
research was on the rele-
vance of social networking
in the Navy.
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